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~ U.8, Securities and Exchange Commission
- Office of International Corporate Finance
Division of Corporate Finance
. 450 Fifth Street, RM. 3099 “\
\

Mai):StOps 3.7 Y\Xl %
Washington D.C. 20549 % ‘
FAX: (202) 942-9624 - ‘

Re: Grupo Dataflux, S.A. de C.V. No. 82-4899

Dear Sirs:

Find attached 1 press release submitied to you in order to maintain our exemption pursuent o
Rule 12g3-2(b) of the Securities and Exchange Act of 1934. Grupo Dataflux, S.A. de C.V. claims

exemnption under Rule 12g3-2(b) number 82-4899.
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Sincerely,

Grupo Dataflux
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todito.com

--TOD]TO COM ANOUNCES 53% INCREASE IN EBITDA IN 4Q02 AND
62% INCREASE FOR FULL-YEAR 2002--

-2002 Full-Year EBITDA of US$ 5.3 million from sales of US$ 13.7 million --
--Sales Up 38% vs. 2001--
--39% EBITDA Margin in 2002 vs. 33% in 200]--
--Todito Card and Todito llimitado Sales increase 972% vs. 2001--
--4T02 EBITDA of US$ 2.1 million from USS 4.4 million in Sales --
--Todito Audience Up 143% with more than 660,000 Unique Daily Visitors--

'FOR IMMEDIATE RELEASE:

Mexico City, Mexico, February 12, 2002. Tadito.com, S.A. de C.V., a leading Internet portal,
ISP and e-commerce site for North American Spanish-speakers, announced today its financial
results for 4Q02 and the full-year 2002.

#2002 was an excellent year for Todito with recard growth iu all our financial and operationa]
indicators-- we expect to grow even more in 2003,” commented Todito Founder and
Chairman, Gillermo Salinas Plicgo. “While many of our con1pet1tors are leaving Mexico duc to
unviable business plans, Todito continues to grow and invest in order to deliver our interactive
and connection services to the large and growmg base of internet users in Mexico and the US
Hispanic market.”
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" Todito’s Annua) Financial Results are audited by PricewnterhouseCoopers, 8.C.

* Constant Pesos as of Deoember 31, 2002,
¢* Conversion bascd on the exchange ratc in effect as of Decomber 31, 2002 of 10,3125 pesos per USEI.
#*» Touwal Sules is advertising salos, plus salcs of Toditos Internet conncction services (Todito Card and Todito llimitado), as
well as e-pommeree ronts and commissians, and revenue thor the online sale of other content and scrvices,
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Todito’s Total Sales for 2002 increased 38% to Ps. 141.3 million (USs$ 13.7 million) from Ps.
102.4 million (US$ 9.9 million) in 2001. Cash Sales were Ps. 133.9 million (US$ 13.0 mill?on),
representing 95% of Total Sales, an increase of 46% over Cash Sales registered in ZQOI of Ps.
91.8 million (US$ 8.9 million). Todito’s increase in sales was due to a large increfas‘e in the sales
of Todito’s pre-paid internet connection service unit - Todito Card and Todito I]mju}ado-,
associated with a greater market penetration and share achicved mainly by the addition of new
points of sale.

Cash Sales in 2002 represented 95% of Total Sales, compared to 90% of Total Sales in 2001.
Todito’s Non-Cash Sales of Ps. 7.5 million (US$ 724,000) in 2002 represent the Company’s
barter of online advertising in exchange for goods and services necessary to Todito’s business,
including band-width, print promotion and online advertising.

Total Operating Costs and Expenses were Ps. 86.7 million (US$ 8.4 million), of which 91.4% --
Ps. 79.2 million (US$ 7.7 million) -- were Cash Operating Costs. Cash Operating Costs and
Expenses increased 36% to Ps. 79.2 million (US$ 7.7 million) in 2002, from Ps. 58.1 million
(US$ 5.6 million) in 2001, primarily due to increased sales commissions, band-width costs and
personnel expenses associated with Todito’s Internet connection business. Todito had 124
employees at the end of 2002 compared to 70 at the end of 2001. Todito’s Non-Cash Operating
Costs and expenses of Ps. 7.5 million (UUS$ 724,000) in 2002 represent the Company’s barter of
online advertising in exchange for goods and services necessary to Todito’s business.

As a result, Todito’s EBITDA for 2002 increased 62% to Ps. 54.7 million (US$ 5.3 million)
compared to Ps. 33.7 million (US$ 3.3 million) in 2001. The EBITDA margin for 2002 was 39%
compared to 33% in 2001.
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Todito’s Annual Financial Resuits are audited by PricewnterhougeCoopers, 8.C.

* Constant Pesos as of December 31, 2002,
»¥ Converslon based on the exchange rate in eflect as of December 31, 2002 of 10.3125 pesos per US$).
**¢ Towal Sales is advertising sales, plus sales of Todito’s Internct connection services (Todito Card and Todito llimitado), as
well as oc-commeree rents and commissions, and revenue from the online sale ol other content and services.
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Todito’s Total Sales for 4Q02 increased 31% to Ps. 45.5 million (US$ 4.4 million) from Ps. 34.7
million (US$ 3.4 million) in 4Q01. Cash Sales were Ps. 44.9 million (US$ 4.4 million),
representing 99% of Total Sales, an increase of 44% over Cash Sales registered in 4Q01 of Ps.
31.1 million (US$ 3.0 million).

Total Operating Costs and Expenses were Ps. 24.3 million (US$ 2.4 million), of which 95}% -- Ps,
23.8 million (US$ 2.3 million) -- were Cash Operating Costs and Expenses. Cash Cfpcratmg
Costs and Expenses increased 39% to Ps. 23.8 million (USS$ 2.3 million) in 4Q02, from Pg. 17.3
million (US$ 1.7 million) in 4Q01, primarily due to increased sales commissions, hand-wx;llh
costs and personnel expenses associated with Todito’s ISP business (Todito Card and Tedito
Tlimitado).

Todito’s EBITDA for 4Q02 increased 53% to Ps. 21.1 million (US$ 2.1 million) compared to Ps.
13.9 million (US$ 1.3 million) in 4Q01.

. Todito reporied continued growth in its pre-paid ISP business ~ Todito Card and Todito
Ilimitado — with more than 150,000 users at the end of 2002.

“Thanks to our investment in personnel, systems and infrastructure, our pre-paid ISP business has
grown enormously. We have increased our points of salc and improved our custoier service,

. while at the same time increasing our operating margin per unit sold,” commented Adrian
Gonzalez, Todito’s Chief Operating Officer. “Todito is the pioneer in the pre-paid ISP business
and wo plan on maintaining our leadership by continuing to provide excellent quality service,
while focusing on promotion and distribution."

Todito’s Internet Connection Service Sales in 2002 increased 972% to Ps. 27.6 million (US$ 2.7
million) compared to Ps. 2.6 million (US$ 250,000) in 2001.

Highlights of Todito Card and Todito Ilimitado Sales: ;

e More than 150,000 users of Todito Card and Todito llimitado at the end of 2002, compared
to 16,000 at the end of 2001.

 Expansion to more than 6,000 points of sale throughout Mexico.

dvertising Sales Up 13% in 2002 vs, 20

"We are generating a large online audience by offering superior content and interactive service,
and we are successfully selling that audience to advertising clients,” commented Todito's Chief
Bxecutive Officer, Tim Parsa. "Given how fast Internet use is growing in Mexico and the U.S.
Hispanic market, we believe that both our media business and our JSP business have the potential
to grow in 2003 even faster than they did in 2002 ." '
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Todito’s advertising cash sales increased 18% to Ps. 99.9 million (US$ 9.7 m:lhon) in 2002, from
Ps. 84,5 million (USS 8.2) in 2001.

Highlights of Todito’s Media business:

» Biggest and most active online Dating Service in Mexico with more than 125,000 active
users.

e DBiggest and most active job search channel in Mexico, with 306,000 candidates and 14,000
companies active during the last 30 days. .

s 2™ largest Email Service in Mexico with more than 803,000 active accounts.

» Largest and most active on-line video library in Mexico - Todito TV - with more than
111,600 online videos consulted Daily.

Todito Profitabilit

"In 2002 we succeeded again in significantly growing our cash flow from operations for the third
straight year, by following a clear strategy of cost control, monetization of our large online
audience and rapid growth of our ISP business," commentced Ruben Jordan, Todito’s Finance
Director. "Our goal is to generate sufficient revenue so as to be able to purchase tlie promotion
and content that we currently receive under our long-term service contract with TV Azteca,”
continued Mr, Jordan. "Given how fast internet use is growing among North-American Spanish
Speakers and the proven competitive advantages that Todito enjoys, we see this happening in the
near term."
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